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Director’s Letter 
  

At the last City Council meeting Heartland Irrigation, a subsurface drip irrigation 

provider headquartered in Moundridge Kansas and a supplier of Netafim products,  

asked and was granted a 60 day delay for the city to make a decision on the sale of 

the Armory building. Heartland would like to determine if they qualify for a 

property tax abatement with the Kansas Court of Tax Appeals (COTA) as part of 

their due diligence. 

 

The Larned Assembly of God, who is also interested in the Armory for their 

church, agreed to wait the 60 days as this is a large decision for the City Council 

to make. 

 

Doerrs Metal Products Inc a subsidiary of Hastings Equity Grain Bin 

Manufacturing Company is gradually in the process of shutting down operations.  

Once closed, the complex will be sold and any remaining equipment that is not 

taken to the primary company headquarters will be sold. 

 

Though this is not great for us locally the Kansas Department of Commerce is 

getting inquiries for in-state and out-of-state companies looking for a location to 

start-up, grow or expand.  As of yesterday, I have responded to two requests, from 

the Department of Commerce, for businesses that I believe we match their criteria, 

as presented. Of course this is a competition; many other cities are likely to 

respond in kind for those living wage jobs and sales taxes.  

 

To be competitive, in today’s global market for business attraction, the 

Department of Commerce has a property locator “LOIS”.  If we in Pawnee 

County and its Cities do not have office, retail, industrial or vacant property listed 

on LOIS, the Department of Commerce will not know we really exist to present 

our sites to interested businesses.  With that in mind I am filling out information 

on empty buildings, under-utilized properties, and vacant parcels to show we have 

potential.  If you have a commercial – office – industrial- vacant parcel that you 

want on LOIS please contact a broker so they can list the site through our office in 

LOIS.  Remember your broker protects your interests. 

 

The Chamber Ambassadors need new members NOW!!! The Ambassadors play a 

major part in keeping Larned and Pawnee County a vital place to reside. You may 

see the Ambassadors helping with the parades and many other things, but if it was 

not for them the 4th of July firework show could be just a sparkler. 

 
 If you have questions, please call the Chamber at 620-285-6916. 

Courtland Holman  
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Agriculture Value-Added Loan Program 
 

Financial Support 
The Agriculture Value Added Loan Program provides financial support for the creation and expansion of 

producer-based alliances and value-added businesses. Dollars from the program may be used by agricultural 

producers and entrepreneurs for activities such as business planning, product development, marketing and 

product sourcing. Three competitive loan programs are available for agriculture producers:  

 

Agritourism Attraction Development Loans   

Agriculture Value-Added Loans   

Diversified Farm and Specialty Production Loans   

 

Successful loan applications will demonstrate:  

 

A “big picture” or long-term approach to the project  

An approach that encourages business sustainability   

Significant investment from the applicant  

 

All loans offer two years of interest-free financing, with an interest rate at one percent over Kansas City 

prime interest rate after the two-year period. The interest rate is locked in at the time the contract is signed, 

and an amortized schedule for repayment is provided. Quarterly reporting on the value-added project is re-

quired. 

  

Documents 

 

Agriculture Value-Added Loans Printable Brochure   

Agriculture Value-Added Loans Guidelines   

Agriculture Value-Added Loans Pre-Application   

Agriculture Value-Added Loans Application   

Agriculture Value-Added Loans Budget Sheet   

W-9 Form   

 

Contact 

Email 

 

1000 S.W. Jackson St. 

Suite 100 

Topeka, KS  66612 

 

Phone: (785) 296-3737  

TTY: 711 

Fax: (785) 296-3776  

 

Hours 

Monday - Friday 

8 a.m. - 5 p.m. 

http://www.kansascommerce.com/index.aspx?NID=163
http://www.kansascommerce.com/index.aspx?NID=169
http://www.kansascommerce.com/index.aspx?NID=170
http://www.kansascommerce.com/DocumentView.aspx?DID=15
http://www.kansascommerce.com/DocumentView.aspx?DID=14
http://www.kansascommerce.com/DocumentView.aspx?DID=16
http://www.kansascommerce.com/DocumentView.aspx?DID=17
http://www.kansascommerce.com/DocumentView.aspx?DID=206
http://www.kansascommerce.com/DocumentView.aspx?DID=18
mailto:ruraldev@kansascommerce.com


 

 
Veterans’ Workforce Investment Program Grant  

 

VWIP Overview 
The Veterans’ Workforce Investment Program (VWIP) Grant grant will support green energy jobs. The Kan-

sas program will expedite the reintegration of 150 recently separated or disabled veterans into the civilian 

workforce. This project will benefit Kansas employers by providing trained and competent workers to fill jobs 

in green industries and will benefit eligible veterans by accelerating their reintegration into jobs offering good 

pay and benefits. Grant dollars also fund two full-time staff. 

 

The grant was awarded to Kansas in June 2010 and has a one-year performance period. 

 

Documents 

Solicitation of Grant Application (SGA)  

Submitted Proposal  

Submitted Budget  

Notice of Award  

 

Eligibility 
To be eligible for receipt of VWIP services, an individual must be a veteran: 

 who has a service-connected disability;  

 who has significant barriers to employment;  

 who served on active duty in the armed forces during a war or in a campaign or expedition for which a 

campaign badge has been authorized; or  

 who is recently separated from the military (within 48 months of discharge).  

 

Training  
Green 

Training Institutions  

 

Jobs  
The Veterans Workforce Investment Program can provide employers with assistance when hiring veterans into 

green positions for on-the-job training and apprenticeships.  Funds are available to help provide training, edu-

cation or support for each eligible participant.   

 

Green Job Opportunities: 
Wind energy 

Wind energy manufacturing and its related supply chain 

Weatherization 

Energy efficiency assessment 

Energy efficient building construction, including solar voltaic and solar thermal 

Electric power transmission improvements to support wind industry 

Residual occupations such as site meteorologists for wind farms, maintenance mechanics to 

service wind towers, manufacturing of green products and other work related to renewable en-

ergy 

Biomass 

Gas transmission and measurement 

 

Contact Us: Local Workforce Centers 

http://www.kansascommerce.com/DocumentView.aspx?DID=278
http://www.kansascommerce.com/DocumentView.aspx?DID=279
http://www.kansascommerce.com/DocumentView.aspx?DID=280
http://www.kansascommerce.com/DocumentView.aspx?DID=281
http://www.kansascommerce.com/DocumentView.aspx?DID=432C:/Users/Office/Desktop/Documents/Baxter%20Black
http://www.kansascommerce.com/DocumentView.aspx?DID=432
https://www.kansasworks.com/ada/works/contactus.cfm


 

 

 

Retail Evaluation Walk through Checklist 
 

Is your business sending the right message to attract customers to 
you? Here is a quick check for you to do for the success of your busi-
ness. 

Retail Walk-Through Evaluation        

 

Outside Appearance  
Building 

 Maintained  
 Overall appearance  

 

Windows 
 Appealing  
 Seasonal  
 Clean  
 Coordinate with inside theme/appearance  

 

Parking 
 Compare to stores in vicinity  

 

Inside Appearance 
Store Layout 

 Consistency in store appearance, merchandise  
 Use background music and fragrance to improve the overall ambiance of the store  
 Use in store signage and directories to help customers find their way through your store  
 Allocate as much space as possible to the selling floor  
 Balance space allocation with customer needs and wants, so keep related  
 departments together  
 Organize shelving, racks and fixtures based on how you want customer traffic to flow  
 Don't underestimate the power of color  
 Flooring should be consistent with the color scheme and the overall image of the store  
 Lighting also affects the image of a store  
 Fixtures must also be consistent with the overall image  

 

Shelf & Display Management 
 Match your display with the items you advertise and build displays around high-margin or fast-moving 

items  
 Display the best sale items near the front of the store  
 Display large items at the front of the store to encourage the customer to take a cart  
 Except during storewide sales, avoid having too many marked-down goods in the same display  
 Give ample amounts of display space to impulse buys, such as candy, magazines and sundries, and dis-

play these items near the register  
 Keep displays simple  
 Feature seasonal, up to date goods  
 Use color or props  
 Make sure the displays are well-lit  
 Have a theme for each display  

http://www.fhsu.edu/ksbdc/retail/
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 Cross-merchandise displays  
 Use waterfall fixtures to display featured apparel items and position them in the front of the store  
 Do not use handmade signs on your displays  

 

Cleanliness 
 Straighten displays every day  
 Clear the aisles  
 Apply a fresh coat of paint  
 Schedule maintenance for non-business hours  
 Keep the floors dry  
 Mark changes in floor levels clearly with signs  
 Properly apply floor wax  

 

Loss Prevention  
Plan the store layout to deter shoplifting by using the following techniques 

 adequate lighting  
 displays at eye level  
 neat merchandise displays  
 high value items behind counter or in locked cases  
 lock entrances/exits that customers do not use or that you cannot see  
 attach noisemakers to unlocked exits  
 two-way mirrors  
 observation booths  
 visible cameras - real or dummy  
 concealed cameras  
 dressing room attendants  
 merchandise chains and cables  
 electronic article surveillance devices or ink tags  

 
Merchandise 

 Stock unusual items and hard to find sizes of common items  
 Lower prices on selected items  
 Increase the breadth and depth of merchandise selection to go beyond what the 

competition carries in certain departments or categories.  
 Offer an extended warranty or service contract - and advertise it  
 Visual merchandising  

 

Quality and appearance of merchandise  
 Clean  
 Pressed  
 Crowded/Space  
 Age/season  

 

Employee attire, attitude and behavior 
 Neat attire  
 Clean appearance  
 Helpful  
 Customer oriented 

http://www.fhsu.edu/ksbdc/retail/


 

 

The Larned Chamber Ambassadors would 

like to invite  

your organization to join us for an evening of 

fun and fireworks on the  

4th of July!  

 

We would like to give you the opportunity to 

hold a fundraiser of your choice..   

Electricity is available around the Arena on 

limited basis.   

Please make reservations early; space is 

limited.   

 

Come and celebrate Independence Day with 

the Community.   

Come and celebrate with the community 

Independence Day 

  

Please notify Kevin Holt or the Chamber 

Office at 620-285-6916 to reserve your 

spot.  Hope to see you there! 

 

Kevin Holt 

Chamber Ambassador President 



 

 



 

 



 

 



 

 

2011 Pawnee County Fair Schedule 
 
July 12 – Tuesday: 10:00 a.m.- 4-H Fashion Revue Judging & Consultation Construction Judging – Exhibit Building 
 7:30 p.m. - 4-H Public Fashion Revue - Exhibit Building 
 
July 16 – Saturday: 1:30 p.m. - 4-H Cat and Hand Pet Show - Larned Health Care & Living Center 

7:30 p.m. - Demolition Derby 
 
July 17 – Sunday: 1:00 p.m. - 4-H & Open Family Trap Shoot 
 
July 18 – Monday: 5:30 p.m. - Set up J.A. Haas Exhibit Building, Livestock Barn, and Community Center 
 
July 19 – Tuesday: 5:00 p.m. - Pawnee County Community Dog Show (Fun Event) - Community Center Stage 

6:00 p.m. - 4-H Dog Show - Community Center Stage 
 
July 20 – Wednesday: 8:00 a.m. - 4-H Photography Consultative Judging - J.A. Haas Exhibit Building 

8:00 a.m. - 4-H Consultative Foods judging - J.A. Haas Exhibit Building 
9:00 a.m. - 4-H Arts and Crafts Consultative Judging - Community Center 
11:00 a.m. - 12:30 p.m. - Open Class & 4-H Exhibits check in at Exhibit Building and Community Center 
12:00 Noon - Check In & Weigh In ALL Animals - Horse, Beef, Sheep, Goats, & Swine 
1:00 - 4:00 p.m. - Judge all exhibits - Closed Exhibit Building and Community Center during judging 
1:00 p.m. - 4-H Horse Show - halter & performance followed by Speed Events 
1:30 p.m. - Consultative Judging - Crops, Electric, Rocketry, Woodworking (sign up at check in) 
4:00 - 8:00 p.m. - Commercial Booth Set up - Fairgrounds 

 
July 21 – Thursday: 8:00 a.m. - 4-H Swine Show 

4-H & Open Sheep Show - concurrent following swine show 
4-H Goat Show - following sheep show 
4-H & Open Shepherd’s Lead - concurrent following goat show 
9:30 a.m. - Coffee Hour & Food Sale 

Listening Tour with State Representative Mitch Holmes & Larry Powell, & State Senator Allen Schmidt 
11:00 a.m. - 12:00 p.m. - FACS Judging Contest 
5:30 p.m. - 4-H Bucket Calf & Feeder Show - concurrent with Open class Bucket Calf Show 
8:00 p.m. - Tate Stevens Concert 

 
July 22 – Friday: 8:00 a.m. - 4-H Poultry Show followed by 4-H Rabbit Show 

1:00 p.m. - 4-H & Open Beef Show - concurrent 
6:00 p.m. - Pedal Tractor Pull (Registration at 5:00 p.m.) 
6:00 p.m. - Watermelon Feed 
7:00 p.m. - Team Roping 

 
July 23 – Saturday: 7:00 a.m. - 2 Mile & 5K Run (Registration 6:00 - 6:30 a.m. - Larned Community Center) 

7:00 - 10:00 a.m. - Kiwanis Breakfast 
8:00 a.m. - Sign up Open Class Bike & Trike Rodeo 
9:00 a.m. - 4-H Bicycle Rodeo & Open Class Bike & Trike Rodeo - concurrent 
10:00 a.m. - Round Robin Showmanship 
12:00 noon - 2:00 p.m. - Tai Kwan Do - Self Defense Class 
1:00 p.m. - Team Fitting Contest 
1:00 p.m. - Backyard BBQ Contest 
3:00 p.m. - Frog & Turtle Race 
4:00 p.m. - 4-H & Special Awards Presentation 
5:00 p.m. - 4-H Livestock Sale 
6:30 p.m. - Livestock Buyers Dinner 
7:30 p.m. - Muttin Bustin 
8:00 p.m. - Ranch Rodeo 

 
July 24 – Sunday: 7:00 - 8:00 a.m. - Release Exhibits at Exhibit Building and Community Center  
 
July 26 – Tuesday: 7:00 p.m. - Carcass Show - B & B Quality Meats, LLC 



 

 



 

 



 

 

JJUNEUNE  CCALENDARALENDAR  OFOF  EEVENTSVENTS  
 

If you have an event that you would like to have added to the Chamber Calendar,  

please contact the Chamber office before the 20th of the  preceding month.   

 

8   Coffee Hour 

8  Pawnee County Economic Development Board Meeting,  

   5:30 PM Chamber Office 

9  Annual Banquet 

14   Chamber Board Meeting at 11:45AM 

17-18  Relay for Life 
 

 

 

 

CHAMBER AMBASSADORS      

       2011 
Beth Slack bslack@agloan.com 
Betty Delaney bettydelaney@hotmail.com 
Dan Sanneman dsanneman@straubint.com 
David Palkowitsh david@wpmi.kscoxmail.com 
Del Fischer  del@clockrealty.com  
Jill Yeager Jill@bankkansas.com 
Kelsi Williamson kelsi_williamson@hotmail.com 
Kevin Holt kcholt@cox.net 
Kristin Herman kristinherrman@gmail.com 
Pammy Shank Pammy@bankkansas.com 
Patty Smith apsmith@gbta.net  
Polly Baier Crawford@agency.kscoxmail.com 
Ralph Arnold rarnold79@cox.net 
Rosie Shelton Rosie@carrauction.com 
Shannon Fischer shannon@bankkansas.com 
Sharon Lessard Sharon@bankkansas.com 
Tyler Schultz tyler.schultz@edwardjones.com 
Vicki Gillett       ctry1995inn@hotmail.com  
 

9:30-10:30                      
 

June 8: 

Coffee Hour at Scraps 

 

No scheduled coffee hour  after June 8. 

mailto:apsmith@gbta.net
mailto:Sharon@bankkansas.com


 

 

  LARNED LARNED   
Area Chamber of Commerce 

502 Broadway 

Larned  KS  67550 

Come Grow With Us! 

 

Larned Area Chamber of  

Commerce and Pawnee County 

Economic Development  

Commission 

 

Staff: 

Executive Director 

Courtland Holman 

         cholman@gbta.net 

 

Administrative Assistant 

Ruth Kazmaier 

 

        larnedcofc@gbta.net 

 

Phone:  620-285-6916 

          1-800-747-6919 

 

Fax:      620-285-6917 

 

Website: 

              www.larnedks.org 

 

 

Help the  

Chamber go Green!  

Send us your email to 

receive your 

newsletter online! 

mailto:cholman@gbta.net
mailto:larnedcofc@gbta.net
http://www.larnedks.org/

